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Japan and China faces each other across the sea. There has been a long history 
of contacts between the two countries. Therefore their cultures and habits share a 
mutual influence and penetration. There are a lot of common points in the plantation 
and drink of tea. Thus it is no wonder that Japan has long been the major export 
destination of Fujian tea industry. Fujian ranks top in China in terms of tea 
plantation and output. The export to Japan is always second to none in the Fujian tea 
industry. So it is of great significance for Fujian tea industry to study the Japan 
market. 
This article aims at studying the marketing strategy in Japan market by the 
theory of brand positioning and 4C’s market theory and hopes to provide a solution 
to Fujian tea industry in deeply developing Japan market. It consists of five parts. 
Foreword tells the way of thinking in writing the article. 
Part 1: The history and present of Fujian Tea industry. This part provides a 
general idea of the history and present of Fujian Tea industry and serves as footing 
for setting up the marketing strategy for Fujian tea industry in Japan market. 
Part 2: The analysis of the present conditions of Japan tea market. This part 
focus on the present conditions of Japan tea plantation and market, aiming at provide 
a targeting point for the marketing of Fujian tea in Japan market 
Part 3: The SWOT analysis of Fujian tea in Japan market. By the analyzing tool 
of SWOT, this part aims at explaining the Strength, Weakness, Opportunity and 
Threat of Fujian tea in Japan market and providing theory and technological support 
for the Marketing of Fujian tea in Japan market. 
Part 4: The analysis of the marketing strategy of Fujian tea in Japan market. On 
the basis of the previous analysis and with the Brand positioning and 4C’s analyzing 
tool, this part aims at providing a feasible and easily operated marketing solution for 
Fujian tea industry. 
Part 5: Conclusion. The part provides a summary of the whole thesis. 
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第一章   福建茶叶产业发展历史与现状 
   福建茶叶种植历史悠久，在海内外享有盛名。在历史的长河中，茶叶的种
植及饮用在福建形成了独特的文化特征。 
第一节  福建茶叶产业发展历史 
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